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ABSTRACT
Traffic culture is a concept that represents the behavior, order and culture of drivers,
pedestrians and other participants in traffic. It includes not only compliance with laws, but
also mutual respect and responsibility. Improving traffic culture requires, first of all, social
and psychological conditions. This article provides detailed information about the socio-
psychological conditions of traffic culture advertising, their importance and how they are used
1n practice.
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INTRODUCTION
Social and psychological factors play an important role in advertising traffic culture. Social
psychology studies human behavior and social relationships. In developing a traffic culture,
aspects such as human interaction, motivation, group dynamics and social norms should also
be taken into account. These factors determine the approaches we take in promoting traffic
culture. Social norms and values are important in raising traffic culture. People's traffic
behavior often depends on social norms. If a society has a high traffic culture, people feel
responsible and try to develop such behavior in themselves.
Therefore, it is necessary to form social norms and strengthen them in the promotion of traffic
culture. For this, social campaigns, educational programs and mass media can be used.
Psychological motivation is important in increasing traffic culture. In order for people to be
willing to change their behavior, they need to be motivated. This motivation can be done
through internal and external factors. Intrinsic motivation is related to the fact that people
feel responsible for their own lives and health. Extrinsic motivation is implemented through
social influences, rewards or punishments. For example, various rewards or incentives can be
provided to encourage drivers to obey traffic rules.
Education and training are important in improving traffic culture. In order to increase the
traffic culture of people, it is necessary to educate and train them. Schools, universities and
other educational institutions play their role in this process. In the process of education, it is
possible to form the traffic culture of the young generation by studying traffic rules, safety
measures and conducting practical training. It is also important to teach values such as social
responsibility, solidarity and mutual respect in the educational process. Mass media is an
important tool in promoting traffic culture. Through television, radio, internet and other
information sources, campaigns aimed at increasing traffic culture can be conducted.
Mass media play an important role in the process of forming social norms, motivating and
educating people. For example, it is possible to prepare videos, articles and other informational
materials aimed at compliance with traffic rules, ensuring safety and increasing traffic
culture.
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Social networks and online platforms are also effective tools in promoting traffic culture.
Today, social networks are widely used platforms for communication and information
exchange between people. By posting information, videos and other materials about traffic
culture, safety and responsibility on these platforms, people can be interested and motivated
about these issues. Interaction and exchange of ideas on social networks increases people's
interest in traffic culture. Social influence and group dynamics are also important in
promoting traffic culture. People are influenced by the behavior of the groups around them. If
the group has a high traffic culture, each member feels responsible and strives to develop such
behavior in himself. Therefore, there is a need for collaboration among groups to increase
social influence and increase traffic culture. For example, projects and programs aimed at
increasing traffic culture can be conducted among companies, organizations and communities.
Culture and tradition also play an important role in promoting traffic culture. Every society
has its own culture and traditions that influence the traffic culture. People's traffic behavior
is related to their culture and values. Therefore, it is necessary to take into account local
culture and traditions when promoting traffic culture. Education programs and campaigns
that incorporate local traditions and values improve people's attitudes towards traffic culture.
Social research and monitoring are also important in promoting traffic culture. Studying
people's attitudes towards traffic culture through mass media and social networks helps to
understand their behavior and motivations. These studies serve as a basis for developing
strategies aimed at increasing traffic culture. The results of the research help to determine
which factors are important in advertising traffic culture.

Public policy and legislation are also important in promoting traffic culture. The state should
develop laws, regulations and programs aimed at improving traffic culture. It helps to enforce
laws, traffic rules, increase safety and strengthen traffic culture. The policy of the state aimed
at increasing traffic culture plays an important role in shaping social norms and motivating
people.

CONCLUSION
In short, the socio-psychological conditions of traffic culture advertising include many factors.
Social norms, psychological motivation, education and training, mass media, social networks,
social influence, culture and tradition, social research and public policy are all important in
improving traffic culture. Taking these factors into account and using them together will help
you develop effective strategies for promoting traffic culture. It also serves to increase traffic
culture, ensure social safety, reduce accidents and develop responsible behavior in society. As
a result, the traffic culture is enhanced and helps to ensure safety and well-being in the society.
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